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VISITOR ACTIVITIES 
(Visitors from all Markets) 


TNS Travels America asks respondents supplying detailed information about their Missouri visits to identify 
any of 51 activities they may have engaged in while in Missouri. The largest percentage of these visitors 
reported the activity Visiting Relatives (28.0%). This was followed by Shopping (19.1%), Visiting Friends 
(13.5%) and Rural Sightseeing (9.6%). 


Percentage of Detailed FY11 Visitors to Missouri, 
by Reported Activities 
(Top Reported Activities -- 2% -28%) 
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The chart below is a continuation of the previous chart, showing the percentage of visitors reporting 
participation in the less-popular activities. 


Percentage of Detailed FY11 Visitors to Missouri, 
by Reported Activities 
(Bottom Reported Activities -- 0%-2%) 
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Visitors to Missouri, by Reported Activities. 
(Charts on two prior pages of this report are based upon these percentages.) 
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Source all Charts: University of Missouri FY11 Economic Impact Report based upon TNS TravelsAmerica Data 


